©p|vo realestate

The Ultimate
Prospecting &
Lead Gen
Technique

Transforming the way real estate
professionals do branding.
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imagine, invent, inspire
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“Game-changing and the
way to recession-proof
your business.” i .
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) Realtors Are Creative

e Cold calling
e Door knocking

e Canvassing/Farming

e Newsletters

e Advertising

Real estate agents
have been relying on
the same marketing
methods for the last
50 years!
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<1% cold calls convert

Who opens their doors?



L
facebook

. Ads

Google Ads e Zillow

S PREMIER AGENT

Ad - search estateca com/woodland_hils/homes

Homes For Sale Woodland Hills - 108 New Listings fot Sale

40 Price Reductions, Open Mouse nfo, School Dist, Morigage Calculator & More! Receive Listing
Alerts, Save Search Filters, Get Your Home Valuation, Contact an Agent! Constant Listing
Updates. Top-Rated Agents. Laspest Listing Database. Home Financing Programs.



V) Itdoesn’t have to be this way!
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Murses

88
Doctors
Pharmacists I 7
School Teachers I 74
Dentists I 7 L
Engineers I 52
High Court Judges I -

& Union Leaders I 19
Financial Planners | 17
Newspaper Journalists I 15
Directors of Public Companies NN 14
Public Opinion Polisters N 11

State Supreme Court Judges I TV Reporters I 11
University Lecturers I - Talk-back Radio Announcers I 10
Police | 5 | Stockbrokers N 9

Accountants I 3=
Ministers of Religion NN ;0
Public Servants IR 7
Lawyers I !5
Bank Managers I 0

Business Executives N 8

Federal MPs IR 7

State MPs NN 7

Insurance Brokers NN 7
—lp> Real Estate Agents - 5
Advertising People 1l 4

Car Salesmen 3 % of Austrobons oged 14+ rating the profession as very high'or high’ for ethics and honesty



) Digital Content & Social Media

A walking billboard to build a personal or
professional brand.

e Cheap
o Effective in

e Sustainable
&tive

1. Awareness > 2. Engagement > 3. Conversion



) Video s Essential to Differentiate...and Compete

Buyers willing to hire

agents who are active
on social media

>60%

Sellers more likely to

list their home with an
agent who uses video

Clients say that agents
who use video on social

generate betterimpact
than those who don't

Believe that having a social media marketing strategy is
more important than having a website.



Home buyers & sellers Real estate
begin their home transactions driven
search online via social media




2025 REALTORS®
TECHNOLOGY SURVEY

Top Tools for Quality Leads

Social Media

#

| !

Customer Relationship Management (CRM)

Local MLS

3
&

My Brokerage's Website

Digital ad campaign (ex: Coogle AdWords,
Facebook Business, display ads)

My Business Website

Email Marketing Tool (e.g. Constant Contact,
MailChimp)

Listing Syndication/Portal [e.g. realtor.com®)

Personal Blog

T
3

NATIONAL
ASSOCIATION OF
REALTORS* None of these 15%
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O 1. Building Awareness

Establishing yourself as a domain expert.

e “Contentis King” - Make it count

e Create and post short content
o 2-5daily

e The 4:1Ratio for Social Posting
o Personal vs Business content



) Shortform content - Branding

e RewardingforUGC
e Focus on Short form videos

The algorithms are a changin’! 'C[
Take advantage of this moment.
o TikToks
FB & IG Reels

O
o YouTube Shorts u YOlITIJhE
O

Snapchat Stories

in



O 2. Rules of Engagement

e Interacting with with your followers’ posts and
stories

e Send direct messages that offer value

o Send 50 of these Facebook direct messages
per day. Add responses to your SOI.

10-10-5 Rule



O Rules of Engagement

10-10-5 Rule

e 10 likes or emoji reactions on posts and stories

e 10 comments on posts (make these quick:
“Awesome!” “So cute!” “Congrats!”)

e b5 shares or personal messages

Your goal is Mindshare



Q
O What's Trending

realestate 22.4B views
# I # realestateagent 2.2B views
I i 774.6M views
#  realestatetiktok el # homes 836.5M views
# realestatehacks 635.5M views # realestatetips 552.9M views
# homestyling # ) properties
#  luxuryproperties 19.8M views

#  luxuryproperty 103.10M views






People see you for the First Time
when they see you the 11th Time.

It takes 5-10 hours of information to
influence someone to act!

OMAM + G RWorld ‘ !'{1{\
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FREE 3D Property Virtual Tours & Floorplans
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Jay Tsao
310-528-4777

Jay@PivoRealEstate.com

Use promo code
MIAMIRWORLD at
PivoReadlEstate.com

Pivo Real Estate Pack

Real Estate Pack $699

Create unlimited content & virtual
tours with the perfect accessories.

Includes : Pod Black - Business Edition
Tripod (A must have for virtual tour creation)
Smart Mount
Remote Control
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