


ANTITRUST POLICY

MIAMI Association of REALTORS®, Inc. (“MIAMI”), a not-for-profit trade association, is the voice for real estate, influencing 
and shaping the industry, and is devoted to being the business and public policy advocate for REALTORS®. MIAMI meetings 
and events often include real estate professionals and other industry stakeholders who compete with each other or work 
for competing businesses. MIAMI is committed to conducting all meetings and events in a professional, ethical, and lawful 
manner, including adherence to all antitrust laws. This ensures pro-consumer, pro-competitive marketplaces that facilitate 
the sale of real estate. To that end, the topics of this event or meeting will focus on advancing the interests real estate 
professionals and consumers of real estate services, increasing competition, reducing risk for all parties involved in real 
estate transactions, and sharing insights on business best practices. The following discussion topics are always prohibited: 
agreements to fix prices, limiting product or service offerings, allocating geographical territory or customers, and refusing
to deal. Any discussion inconsistent with this policy will not be tolerated.

Copyright Notice
All content in this presentation, including graphics and images, is licensed for use by Easy Sales Meetings subscribers. 
Redistribution, resale, or unauthorized use of individual design elements is not permitted. All rights reserved.



Meeting Objective: 

"By the end of this session, real estate 

professionals will understand and be able 

to apply the five laws of stratospheric 

success from The Go-Giver, including 

adding value, building authentic 

relationships, and embracing a mindset 

of generosity to enhance their personal 

brand and grow their business."



"Your income is directly 

related to your value." 

— Bob Burg & John David 

Mann, The Go-Giver





Law #1: The Law of Value

Your true worth is determined by 

how much more you give in value 

than you take in payment.



How can you 

offer more value 

to your clients 

than they expect 

or pay for?















"The most important thing you 

can give is yourself." 

Bob Burg & John David Mann, 

The Go-Giver
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