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F I Ol'lda #1 Destination of U.S. Foreign Buyers for 16th Consecutive Year!

Share of Top 10 States to Total Foreign Buyer Purchases

T CA AZ GA NJ NY NC IL M
2009 11% 13% 7% 1% 1% 2% 3% 4% 1%
2010 8% 12% 1% 5% 2% 4% 2% 1% 2%
201 9% 12% 6% 2% 3% 3% 2% 3% 1%
2012 7% % 7% 4% 1% 4% 2% 3% 3%
2013 9% 17% 9% 2% 2% 3% 1% 2% 2%
2014 12% 14% 6% 2% 3% 3% 2% 3% 2%
2015 8% 16% 5% 2% 3% 3% 2% 3% 2%
2016 10% 15% 4% 2% 4% 4% 3% 4% 2%
2017 12% 12% 4% 3% 4% 3% 3% 3% 2%
2018 9% 14% 5% 4% 4% 5% 3% 3% 3%
2019 10% 12% 5% 3% 4% 3% 3% 3% 2%
2020 9% 15% 3% 3% 4% 5% 3% 3% 2%
2021 9% 16% 5% 3% 4% 4% 3% 3% 3%
2022 8% % 7% 2% 3% 4% 4% 3% 1%
2023 12% 12% 4% 2% 2% 3% 4% 4% 1%
2024 13% 1% 5% 4% 4% 4% 4% 3% 2%




Florida: A Major Destination of U.S. Foreign Buyers in 2024
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*China includes buyers from the People's Republic of China, Hong Kong, and Taiwan.
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52% Visited Florida 2x or Less Before Purchasing

NUMBER OF TIMES FOREIGN BUYER VISITED
FLORIDA BEFORE BUYING A PROPERTY
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Miami-Dade: 65% of MIAMI Foreign Buyer Sales

MIAMI REALTORS® FOREIGN BUYER SALES

AUGUST 2023-JULY 2024

Dollar Volume m % County Share

Miami-Dade S2.3 Billion 2,580
Broward S584 Million 1040
Palm Beach S94 Million 90
Martin S5 Million 10
Other counties* $125 Million 270
Total S3.1 Billion 4,000

*Other Counties are Orange, Osceola, Lee, Collier, Lake, Seminole, and Marion
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MIAMI Top Tier Countries of Origin, 2019-2024

MIAMI TOP FOREIGN BUYERS*
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*Rank is based on the rank of the most recent year.



MIAMI Foreign Buyers Came from 49 Countries



$700,000
$600,000
$500,000
$400,000
$300,000
$200,000
$100,000

S0

Mexico, Brazil, Canada Buyers— Highest Median Purchase Price
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MIAMI Realtors® Foreign Buyer Median PRICE
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66% of MIAMI Foreign Buyers Paid All Cash

50% Among US Foreign Buyers
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Canada, Brazil, Argentina — Highest Cash Sales

All-cash sales
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59% of Foreign Buyers Purchased Condominiums

23% Among All US Foreign Buyers

CONDOMINIUM HOME PURCHASES
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2024 FLORIDA REPORT
Highlights




2024 Florida Report: MIAMI Market: Largest U.S. Foreign Buyer Market

1 National datais from a national survey of the National Association of REALTORS® with a reference period of April 2022-March 2023. 4



2024 Florida Report: Major Destination Metros — Miami #1 for 5 Countries

1 National datais from a national survey of the National Association of REALTORS® with a reference period of April 2022-March 2023. 4









MIAMI Out-of-State Buyers: New York is Again Top State of Origin

TOP OUT-OF-STATE BUYERS
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Friendliest City
in the U.S.

Source: Match Group’s social and
dating app YUZU, 2025
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Top Buyer’s Market
In the U.S.
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Fastest Growing County
in the U.S.
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Fastest U.S.

Employment Growth
(Miami-Miami Beach)
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Lowest U.S. office
vacancy rate

Source: Commercial Edge, 2025



























Top 15
New Restaurant
In the World

(Sunny’s, a Miami Steakhouse)

Source: Conde Nast Traveler’s 2025 Hot List
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Best Pizza Slice

in the U.S.
(Miami Slice on NE 1st Ave)

Source: 50 Top Pizza, 2024
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Most Vegetarian &
Vegan-Friendly
U.S. City

Source: WalletHub, 2025
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World’s Leading Lifestyle
Destination

Source: World Travel Awards, 2023
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Most Instagram
Hashtags in the World

Source: 2025 Resonance World’s
Best Cities Report
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2
Top Global Market for

Five-Year Growth

#2 Palm Beach
#4 Miami

Source: Knight Frank The
Wealth Report, 2025
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Best U.S. City

Source: 2025 Resonance
World’s Best Cities Report
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