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Florida: #1 Destination of U.S. Foreign Buyers for 16th Consecutive Year!

Share of Top 10 States to Total Foreign Buyer Purchases

X CA AL GA NJ NY NC IL M
2009 1% 13% 7% 1% 1% 2% 3% 4% 1%
2010 8% 12% 1% 5% 2% 4% 2% 1% 2%
201 9% 12% 6% 2% 3% 3% 2% 3% 1%
2012 7% 1% 7% 4% 1% 4% 2% 3% 3%
2013 9% 17% 9% 2% 2% 3% 1% 2% 2%
2014 12% 14% 6% 2% 3% 3% 2% 3% 2%
2015 8% 16% 5% 2% 3% 3% 2% 3% 2%
2016 10% 15% 4% 2% 4% 4% 3% 4% 2%
2017 12% 12% 4% 3% 4% 3% 3% 3% 2%
2018 9% 14% 5% 4% 4% 5% 3% 3% 3%
2019 10% 12% 5% 3% 4% 3% 3% 3% 2%
2020 9% 15% 3% 3% 4% 5% 3% 3% 2%
2021 9% 16% 5% 3% 4% 4% 3% 3% 3%
2022 8% 1% 7% 2% 3% 4% 4% 3% 1%
2023 12% 12% 4% 2% 2% 3% 4% 4% 1%
2024 13% 1% 5% 4% 4% 4% 4% 3% 2%




Florida: A Major Destination of U.S. Foreign Buyers in 2024

#2 #5

*China includes buyers from the People's Republic of China, Hong Kong, and Taiwan.



U.S. OUT-OF-STATE BUYERS

FOREIGN BUYER PURCHASES

Dollar and Volume
Origin and Destination
Foreign Buyer Preferences




MIAMI Out-of-State Buyers: New York is Again Top State of Origin

TOP OUT-OF-STATE BUYERS
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$3.1 Billion MIAMI Foreign Buyer Dollar Sales

MIAMI REALTORS® FOREIGN BUYER
DOLLAR VOLUME (IN BILLION
DOLLARS)

$6.2 $6.2 57.1 $69 $56 $5.1 $5.1
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4,000 Properties Purchased by MIAMI Foreign Buyers

MIAMI REALTORS® FOREIGN BUYER
PURCHASES
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10% MIAMI Foreign Buyer Share by Dollar Volume

vs. 2% Nationally

FOREIGN BUYER DOLLAR VOLUME AS A
PERCENT OF MIAMI REALTORS® DOLLAR CLOSED
SALES
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Note: Florida data is still being updated by Florida



72% of MIAMI Foreign Buyers Reside Outside the US (“Type A”)

vs. 43% Nationally

SHARE OF NON-RESIDENT FOREIGN
BUYERS
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52% Visited Florida 2x or Less Before Purchasing

NUMBER OF TIMES FOREIGN BUYER
VISITED FLORIDA BEFORE BUYING A
28% PROPERTY
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Miami-Dade: 65% of MIAMI Foreign Buyer Sales

MIAMI REALTORS® FOREIGN BUYER SALES

AUGUST 2023-JULY 2024

Dollar Volume m % County Share

Miami-Dade S2.3 Billion 2,580
Broward $584 Million 1040
Palm Beach $94 Million 90
Martin S5 Million 10
Other counties* $125 Million 270
Total S3.1 Billion 4,000

*QOther Counties are Orange, Osceola, Lee, Collier, Lake, Seminole, and Marion

65%

26%

2%

Less than 1%
7%

100%
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MIAMI Top Tier Countries of Origin, 2019-2024

MIAMI TOP FOREIGN BUYERS*

18%
14%

2019 2020 = 2021 2022 2023 w2024

*Rank is based on the rank of the most recent year.



MIAMI Foreign Buyers Came from 49 Countries

13



Miami-Dade County:

Latin Americans and Europeans Were Major Buyers

Argentina N 21%
Venezuela 1NNEGEGEG 9%
Colombia ININIGEG 8%
Brazil N 6%
Chile N 5%
Canada M 5%
Mexico M 4%
France I 4%
Peru I 3%

N 3%

Other buyers were from Cuba, Ecuador, Honduras, Turkey, Dominican Republic, Italy, Germany, Haiti, India, Israel, Poland, United Kingdom, China, Australia,
Austria, Bahamas, Bolivia, Guatemala, Jamaica, Nicaragua, Portugal, Puerto Rico, Slovenia, Sweden, Thailand, Trinidad & Tobago

Spain
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Broward County:

Latin Americans and Canadians Were Major Buyers

Colombia [N 22%
Argentina [N 15%
Canada [ 15%
Ecuador [N 6%
Peru [ 6%
Venezuela [ 6%
Brazil [ 5%

Other buyers were from Dominican Republic, Haiti, Israel, Italy, Mexico, Bahamas, Chile, Cuba, France, Germany, Jamaica, Kazakhstan, Panama, Poland,

Trinidad & Tobago
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Palm Beach County:

Canadians and Latin Americans Were Major Buyers
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Mexico, Brazil, Canada Buyers— Highest Median Purchase Price

$625,000

MIAMI Realtors® Foreign Buyer Median PRICE

$607,000

$598,800

Mexico

Brazil

Canada

$470,500

Argentina

$469,400

Venezuela

$404,900

Colombia
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66% of MIAMI Foreign Buyers Paid All Cash
50% Among US Foreign Buyers

ALL-CASH PURCHASES
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Canada, Brazil, Argentina — Highest Cash Sales Share

All-cash sales
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76% of Properties Purchased for Vacation or Rental Use

45% Among All US Foreign Buyers

INTENDED FOR VACATION USE OR
INVESTMENT RENTAL
100%

50% —45%

0%
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Argentina, Colombia, Mexico —

Highest Fraction Who Intended to Rent Out Property

INTENDED AS A RENTAL, VACATION

0 o HOME OR BOTH
91% 90% % 86% 339 81%




59% of Foreign Buyers Purchased Condominiums

23% Among All US Foreign Buyers

CONDOMINIUM HOME PURCHASES

= MIAMI u.s
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WORKING WITH INTERNATIONAL CLIENTS

REALTORS® Who Had Customers
Factors Affecting the Decision to Purchase
Leads and Referrals

Customer Interaction




Top Countries Americans in MIAMI Market Area Are Looking to Purchase Property

Spain
Colombia |GGG 11%
Dominican Republic
Italy

Costa Rica
Mexico

Argentina
Jamaica [l 3%

Brazil [ 2%

Canada 2%

Panama [ 2%

Peru [} 2%

UAE ] 2%

interest so there could be more countries in the list.
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82% of Foreign Buyer Leads Were from
Contacts vs. 8% Internet

b4 [ 3
5T 43% were previous customer referrals or previous clients

9 36% were personal contacts (friends, relatives, etc.)

5% were from a paid internet ad

fir 3% were from organic website searches

Q 2% were from business contacts outside the U.S.
Z%Q 1% were from business contacts in the U.S.

@ 10% were from other methods (e.g. signs, walk-in, etc.)
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97% of Respondents Reported No or Few Problems Working

with International Customers

PERCENT OF RESPONDENTS WITH NO OR
FEW LANGUAGE OR CULTURAL ISSUES

98% 98% g79; 96% 96 97% 97% 97% 97%

93% 929

20142015201620172018201920202021202220232024

* Among respondents who worked with an international customer



79% of MIAMI REALTORS® are Fluent in Another Language

82% 83%
79% 79%

2016 2017 2018 2019 2020 2021 2022 2023 2024
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2024 FLORIDA REPORT
Highlights




2024 Florida Report: MIAMI Market: Largest U.S. Foreign Buyer Market

1 National data is from a national survey of the National Association of REALTORS® with a reference period of April 2022-March 2023. 4



2024 Florida Report: Major Buyer Countries by Metro Area

1 National data is from a national survey of the National Association of REALTORS® with a reference period of April 2022-March 2023. 4



2024 Florida Report: Major Destination Metros — Miami #1 for 5 Countries

1 National data is from a national survey of the National Association of REALTORS® with a reference period of April 2022-March 2023. 4


















































https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.msn.com%2Fen-us%2Fnews%2Fus%2Fhomes-prices-and-new-developments-are-booming-along-south-florida-s-train-line%2Far-AA1z5aq4%3Focid%3DBingNewsVerp&data=05%7C02%7Ctkinney%40miamire.com%7C4f6a01df1410462fe7c408dd68c2d919%7C3d26e3cd749244d8ab3ad7cf13f4368c%7C0%7C0%7C638781908275235836%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=YLr2NrVuGRTeEBUtbR52HSEsnT4roQx65UDhF7taUBo%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.msn.com%2Fen-us%2Fnews%2Fus%2Fhomes-prices-and-new-developments-are-booming-along-south-florida-s-train-line%2Far-AA1z5aq4%3Focid%3DBingNewsVerp&data=05%7C02%7Ctkinney%40miamire.com%7C4f6a01df1410462fe7c408dd68c2d919%7C3d26e3cd749244d8ab3ad7cf13f4368c%7C0%7C0%7C638781908275235836%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=YLr2NrVuGRTeEBUtbR52HSEsnT4roQx65UDhF7taUBo%3D&reserved=0
















































































































#1

World’s Leading Lifestyle
Destination

Source: World Travel Awards, 2023
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