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What were the TOP LOCATIONS of YOUR ONLINE CONSUMERS?

What Were the Top Property Categories in April 2023 - Based on Number of Property Views, Click-Throughs and Inquiries?
For Information on How ListHub Works for BROKERS and How ListHub Works for AGENTS

Look below this four-page report of YOUR MIAMI Listings
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Listing Count - the number of active listings that each agent has on the date of the report or the number of active
listings in a property category on the date of the report. The Listing Count may include properties that are no longer
active but were at some point active during the time period of the report.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still
on the publisher website.

Inquiries - an event where the consumer starts an email interaction with the broker or agent using a link on the
website. This would result in the broker/agent receiving an email with a return address for the consumer. Includes
the number of times a consumer clicked on “Click to view phone number” or called the listing broker or agents via a
mobile app.



SOURCE REPORT iink MlAM Associstion of REALTORS?

LI ]

T-MONTH REFORT FOR YOUR LISTINGS
c.___"r- DETAILED ANALYSIS: PROPERTY CATEGORIES

This iepon slows the categories of your top Etings fanked based on the

Tour Livting Aisrs Monopement Compasy

number of vists'cick Swoughs, ingeries and isings
Duwsegegn Linging Couet Proparty Views A Ingquiries Proriormmancs Rard
T oo dedfined on e e pege of g report HACER E R e
L "
[Bancaczel Laww o et I 1.568 sy u I 6,058 1=
s s N 2825 15718 = 205 e
Faan - adri - 9
T | e 935 1@ | e 3
[LALEE S
[meactestl Lo 187 6013 15 1,007 o=
[ o 1582 T8 % i3 =
TOP TEN Propany Catagories »
eﬂ"n ”.ﬂm [ LALAE = 8= ]
i e gdectial Lasss 1 Par Bipnl arr 4402 4 1,364 1
il | T (PR T
s I 0 1175 ] | ‘2730 ™
TR T
:::-.Ia:lu.- L + g B LT 5000 48 584 B
i
Bim oS o R
Haa B B I o 10E3 ] I 2408 o
| ot | s 8 _ 1 1
|_ B i 80 BEIhanE BOT rhviridicy Calegddd BN a8 55 @han
BH025 Lt

SOURCE REPORT for MIAMI Associaion of REALTORS?

1-MONTH REFORT FOR YOUR LISTINGS
(:._-‘Ip- DETAILED ANALYSIS: LOCATION OF YOUR ONLINE CONSUMERS
Tha: shading on the map showt the retation number of consemers

n aach stibe that vislted yoor properties onling bated on GIS
toding

G coding b lactmilogs ubed 10 gasgrasticaly lotate onling
CAMRLMan

rmindﬁﬂmhhpqtﬂni#!

Do ¥YOU know the location of YOUR onling consumers?
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ListHut is much more than a data feed! ListHub: gives you a platform to manage the complexities of online marketing
dCross a wWige variety of reputable real estate market ng websies.

ListHub meets the needs of brokerages of all sizes, brands, and

business models with minimal effort and expense. MLS b i Lz
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« MLS Connection: ListHub connects to the MLS

 LEAD WA DEMENT 7 Homes com
+ Broker Registration: The head broker in charge can
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* Accuracy: ListHub pulls the mast up-to-date listing - LandWatch
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» Automation: As new listings are added to the ML, or as
existing listings are updated, ListHub distributes the new
and updated information automatically, ensuring that the
brekers enline marketing s MLS-ACCURATE!

+ Reporting: ListHub collects the traffic metrics from all of
the publisher websites and compiles them into reports
that provide brokers with critical marketing intelligence
to guide their marketing




How ListHub Works for Agents:

ListHub gives you a platform to gain exposure for your listings to the widest possible audience of
consumers, along with the tools to use your online marketing program to your advantage.
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* Accuracy: ListHub pulls the most up-to-date listing information and T ', P e
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s Raporting: ListHub collects the traffic metrics from all of the publisher byt e et i, e )

websites and compiles them inta reports that provide you with critical
marketing intelligence and a competitive advantage



