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Listing Count - the number of active listingwws that each a%ent has on the date of the report or the number of active listings in a property
category on the date of the report. The Listing Count may include properties that are no longer active but were at some point active during the

time period of the report.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still on the publisher web-

site.
Inquiries - an event where the consumer starts an email interaction with the broker or aﬁ

in the broker/agent receiving an email with a return address for the consumer. Includes t
view phone number” or called the listing broker or agents via a mobile app.
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How ListHub Works for Agents

to gain exposure for your listings to the widest possible audience «

ListHub

along with the tools to use vaur anline n

How Does It Work? MLS LISTHUR DASHROARDS PURLIGHERS

& MLS Connection: ListHub connects to the MLS BHOHER DASHIGARD — - O it st

+ Broker or MLS Cholce: Broker in charge or MLS sets up the . - S = T .
distribution of yOur company’s |r11m51 " .'... ‘-‘-: .-: ““. - .. : e

* Accuracy: ListHub pulls the most up-to-date listing information and v e &0 / R
synchronizes 1o esch website .

* Automation: As new listings are added to the MLS. or as existing AGENT CABIHBCUARD o Bomevyr
listings ate updated, ListHub distributes the new and updated o I P ety 1 [ Py e
information automatically, ensuring that your online marketing is MLS- : i ' _'“" '_‘ gl LandWhich
ACCLIRATE!

* Reporting: ListHub collects the traffic metrics from all of the publisher et v w e

wabzites and compiles them into reports that provida vou with critical
marketing intelligence and a competitive advantage



ListHub s much more than a data feed! ListHub gives you a platform to manage the complexities of online marketing
across awids vanety of reputable real estate marketing websites.

ListHub meets the needs of brokerages of all sizes, brands, and
business models with minimal effort and expense.

How Does It Work?

MLS Connection: ListHub connects to the MLS

Broker Registration: The head broker in charge can
register online of no cast 10 use the serice

Broker Choice: The broker chooses sites, lead
management settings, and where to drive consumer
traffic according to the company’s business rules
Accuracy: ListHub pulls the most up-to-date listing
information and distributes according o the registened
broker's settings

Automation: As new listings are added o the MLS, or as
existing listings ane updated, ListHub distributes the new
and updated information automatically. ensuring that the
broker's online marketing is MLS-ACCURATE!

Reporting: ListHub collects the traffic metrics from all of
the publisher websites and compiles them into reparts
that provide brokers with critical marketing intelligence
to guide their marketing
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