BROKER

MANAGER Reports

What were the TOP LOCATIONS of YOUR ONLINE CONSUMERS?

What Were the Top Property Categories in January - Based on Number of Property Views, Click-Throughs and Inquiries?
For Information on How ListHub Works for BROKERS and How ListHub Works for AGENTS
Look below this four-page report of YOUR MIAMI Listings
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____»— EXECUTIVE SUMMARY

Your Listing Asset Management Company

‘You currently have 42,833 listings, and you are subscribed to 105

% Top Publishers by Number of Views

7 Top Locations of Your Online Consumers

publishers. Publisher % of \Views City % of \Views
Aparimentguide.com 25% Miami, FL 30%
Point2 Homes 15% Fort Lauderdale, FL 8%
Rent.com 14% Hollywood, FL 5%
=» Listing Inventory <+ Number of Views - Last 12 Months 2+ Number of Inguiries - Last 12 Months
08,35 888,503 56,608
49,766 516,445 42,455
42,833
Listings
16,589 172,148 I 14,152 I
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3 Top Property Categories
. L Click-Throughs -
Description Listing Count Property Views (Visits) Inguiries Performance Rank
51K - 52K - 1BR
P Lo, ey 1,489 35,683 21 5,511 1st
52K - 53K - 2BR
R 2,566 30,119 40 2,230 2nd
51K - 52K - 2BR
SR - 577 22,554 8 2,695 3rd
Page 1 of 105 B2023 ListHub

. >

Listing Count - the number of active listings that each agent has on the date of the report or the number of active listings in
a property category on the date of the report. The Listing Count may include properties that are no longer active but were at
some point active during the time period of the report.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still on the
publisher website.

Inquiries - an event where the consumer starts an email interaction with the broker or agent using a link on the website. This
would result in the broker/agent receiving an email with a return address for the consumer. Includes the number of times a
consumer clicked on “Click to view phone number” or called the listing broker or agents via a mobile app.
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.._*' DETAILED ANALYSIS: PROPERTY CATEGORIES
o
This report shows the categories of your top listings ranked based on sting Activity by Inventory Category
the number of visita/click-throughs, inguiries and listings. Click-Tr
Deescription Listing Count Property Views Visits: = Inguiri Per Rank
Terms are defined on the last page of this report. S1K- 52K 1BR (Visits)
s TS 1,489 35,683 2 5511 1st
52K - 33K - 2BR
e L Ty 2,568 30,119 40 2,230 2nd
51K - 52K - 28R
Resiental Lease - For Rent T L g L 3rd
52K - 33K - 3BR
i Lo RS 1,541 23,786 15 1,515 4th
TOP TEN Property Categories 51K - 32K - 18R
5 g g - 0 753 0 2,866 Sth
First 9 are Residential Rentals Resideniial Rental - For Rent
$1K - $2 - DBR
Residential Lease - For Rent 296 8,982 5 1,214 6t
53K - $4K - 3BR
S oo 1,371 11,755 18 376 7ih
52K - $3K - 1BR
Fesidontal | ease - For Rent 1,683 10,380 12 553 gth
51K - 52K - 2BR
Sl 0 668 0 2,526 gtn
$200K - $300K - 28R
i e 1,532 6,289 48 15 10th
There are an additional 818 inventory categories that are not shown.
2023 ListHub
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Your Listing Asset Management Company

The shading on the map shows the relative number of
consumers in each state that visited your properties online
based on GIS coding.

GIS coding is t y used to ically locate online
CONSUMErS.

Terms are defined on the last page of this report.

Do YOU know the location of YOUR
Online Consumers?

DEMSITY
Low HIGH

Top States

» Top Cities

lick-Throughs] ] _ % of lick-Throughs] - .. % of
(Visits) % of Visits Inquiries Inquiries (Visits) %% of Visits Inquiries Inquiries
Florida 173,254 67% 114 7% 19,784 4% Miami, FL 42 3% 9,589 42%
California 11,661 49 702 4% 254 1% Fort Lauderdale, FL 46 3% 2,878 13%
New Yark 6,720 3% 21 1% 267 2% Hollywood, FL 0 0% 1,327 8%
Quebec, Canada 5,599 2% 2 0% 41 0% Elt_:mpano Beach, 3 0% 901 45
New Jersey 4,937 2% 0 0% 180 1% -
Georgia 3,627 1% 3 0% 326 1% FElEL L : 0% 528 2%
Ontario, Canada 3,352 1% 2 0% a7 0% Homestead, FL 2 0% 480 2%
Texas 2,991 1% 5 0% 178 1% Los Angeles, CA o 0% & 0%
Morth Carolina 2,442 1% 0 0% 138 1% San Jose, CA o 0% 18 0%
Virginia 2,315 1% 581 41% 7 0% Orlande, FL 1 0% 446 2%
Pennsyivania 2,237 1% 1 0% 120 1% Miami Beach, FL 4 0% 485 2%
Ha Moi, Viet Nam 2,199 1% il 0% 0 0% Margate, FL 1 0% 5 1%
Tampa, FL 0 0% 224 1%

Highlighted: Outside U.S. *Viet Nam: Bot Traffic ‘Highlighted: Outside South Florida Market Area ©2023 ListHub
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=¥ Explanation of Terms

Click-Throughs (Visits) - occurs when a is redi from a

the reports would not display "views™ for that site.

the number of views, visits/click-throughs, and the number of inquiries.

ﬂ - indicates that the traffic reported by the site includes traffic from mobile applications.

Listing Inventory - the total active listings that are being pulled from the MLS each month.

Not Applicable - this indicates that the website does not include the feature that would generate mefrics in this category. For

website to a property page chosen by the company.

Your Listing Asset Management Company

Mot Provided - this indicates that the website does not provide this category of data for inclusion in the reports.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still on the publisher website.

some

Agent ID - Each agent has a unique user ID per MLS and per office. Since it is possible for some agents to hold more than one agent ID, the ID is included for the purpose of distinction.

Publisher labeled "Organic” - an i ‘when the was taken to the property page hosted by ListHub by a means other than one of the publishers, such as when the consumer searches for a specific
property address in a search engine and is taken directly to the property page.

Inquiries - an event where the consumer starts an email interaction with the broker or agent using a link on the website. This would result in the brokerfagent receiving an email with a return email address for the
consumer. Includes the number of times a consumer clicked on "Click to view phone number” or called the listing broker or agents via a mobile app.

Listing Count - the number of active listings that each agent has on the date of the report or the number of active listings in a property category on the date of the report. The Listing Count may include properties that
are no longer active but were at some point active during the time period of the report.

do not have a property detail page for each listing, and therefore

Performance Rank - unique algorithms determine the performance of listings within certain property categories as well as the performance of listings for each agent. This algorithm factors in the number of listings,

©2023 ListHub

How ListHub Works for Agents:

ListHub is much more than a data feed! ListHub gives you a platform to manage the complexities of online marketing

across a wide variety of reputable real estate marketing websites.

ListHub meets the needs of brokerages of all sizes, brands, and

business models with minimal effort and expense.

How Does It Work?

* MLS Connection: ListHub connects to the MLS

* Broker Registration: The head broker in charge can
register online at no cost to use the service

¢ Broker Choice: The broker chooses sites, lead
management settings, and where to drive consumer
traffic according to the company’s business rules

® Accuracy: ListHub pulls the most up-to-date listing

information and distributes according to the registered

broker's settings

* Automation: As new listings are added to the MLS, or as
existing listings are updated, ListHub distributes the new
and updated information automatically, ensuring that the

broker's online marketing is MLS-ACCURATE!

* Reporting: ListHub collects the traffic metrics from all of
the publisher websites and compiles them into reports
that provide brokers with critical marketing intelligence

to guide their marketing
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