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o EXECUTIVE SUMMARY

Your Listing Asset Management Company

You currently have 42,913 listings, and you are subscribed to 104

I Top Publishers by Number of Views Top Locations of Your Online Consumers

publishers: Publisher % of \iews City % of Views
‘Apartmentguide_com 26% Miami, FL 30%
Terms are defined on the last page of this report. Rent.com 15% Fort Lauderdale, FL T%
Point2 Homes 14% Hollywood, FL 4%
= Listing Inventory Number of Views - Last 12 Months » Number of Inquines - Last 12 Months
e 688,509 56,606
0,007 516,445 42,458
42,915
Listings
16,669 172,148 I 14,152 II
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- Metrics Alert: Reported Issue(s) Top Property Categories
4 potential reporting issue has been identified with DivwyHomes. Descript Listing Count Click-Throughs | Perf Rank
Thank you for your patience while we investigate and work to remedy peen isting Coun (Visits) nquines erfomance Ran
the situation $IK- szﬁ'ﬂg‘;e_mm 1,570 19 4,425 1=
$2K - 53K - 28R
Resiential Lease - For Rent 2,686 2 1,682 2nd
su(_—sz:aiz:e_mm 554 2 2,078 3rd
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Listing Count - the number of active listingwws that each a%ent has on the date of the report or the number of active listings in a property
category on the date of the report. The Listing Count may include properties that are no longer active but were at some point active during the
time period of the report.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still on the publisher web-
Site.

Inquiries - an event where the consumer starts an email interaction with the broker or aﬁent using a link on the website. This would result

in the broker/agent receiving an email with a return address for the consumer. Includes the number of times a consumer clicked on “Click to
view phone number” or called the listing broker or agents via a mobile app.
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31-DAY REPORT FOR YOUR LISTINGS
=i Your Listing Asset Management Company
__*' DETAILED ANALYSIS: PROPERTY CATEGORIES
o
This report shows the categories of your top listings ranked based on Listing Activity by Inventory Category
the number of visits/click-throughs, inquiries and listings. Click-Throughs
Description Listing Count Property Views :J'sii af Inguiries Performance Rank
Terms are defined on the last page of this report. $1K-$2K - 1BR (\isits)
Sel o — 1,570 30,606 19 4425 1=t
52K - 53K - 28R
N R 2,686 26,203 2 1,662 2nd
$1K - 52 - 28R
it e, [ 554 16,601 2 2078 3rd
52K - S3K - 3BR
Residential Lease - For Rent 1,553 17,018 2 1,388 4th
TOP TEMW Property Categories $1K - 32K - 28R
. . - dank: 0 930 0 233 Sth
First 9 are Residential Rentals m‘:"ﬁ:’:"'m““"
e L [ 296 7,015 5 1,117 6ih
$3K - S4K - 3BR
S i e 1,590 9,699 16 397 7th
51K - 52K - 1BR
B R Eor Rent 0 857 0 2,132 ath
$2K - 53K - 1BR
I ey 1,781 8,089 8 403 Sth
200K - $300K - 28R
IR 1,633 5,600 49 15 10t
There are an additional 827 inventory categories that are not shown.
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31-DAY REPORT FOR YOUR LISTINGS

Your Listing Asset Management Company
.__..‘.’— DETAILED ANALYSIS: LOCATION OF YOUR ONLINE CONSUMERS

The shading on the map shows the relative number of
consumers in each state that visited your properties online
based on GIS coding.

y used to ically locate online

Terms are defined on the last page of this report.

Do YOU know the location of
YOUR
Online Consumers?

DEMNSITY
Low HIGH

Top States
- % of Property lick-Throughsg - =5 % of
fois e Inquiries Views (Visits) % of Visits e Inquiries

Florida 7 5% 16,203 B85% Miami, FL 62,975 30% 34 2% 7,866 42%
Califomia 753 48% 158 1% Fort Lauderdale, FL 14,129 7% [ 0% 1,898 10%
Virginia 596 38% 51 0% Hollywood, FL 8,605 4% 3 0% 941 5%
Mo York g1 3% 2 1% 288 2% Lo Angales CA =241 3% 2 2% 1% 0%
Cuebec, Canada. 4178 3 % % ;:-m Beach, 5196 39 5 % a0 ~

Hew Jarsey 3,544 Fa a % 138 1%
Ha Noi, Viet Nam 08 "% o % o % Hialeah, FL 5118 % 10 L 581 %
Texne 2,747 % 3 % 164 1% Hemsstead, FL 3,780 - s % 38 .
Georgia 2,413 % o % 158 1% Oriando, FL 57 2% o % 258 %
Ontane, Canada 207 " 5 0% 2 o Tampa, FL 2066 ™ o "% 267 ™
Marth Carcina 1,804 i 1 % % Hanel, Ha Nol, VW 838 % 0 % 0 %
—— 1560 prey 2 % 6 % Miiami Beach, FL 2963 1% o % 280 =~
Margate, FL 2888 % 1 % 2 L

’ Highbghted : Qutside U S “Viet Nam: Bot Tralfic * Highlighted Outside South Flonda
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Your Listing Asset Manogement Company
-_*- EXPLANATION OF TERMS

=¥ Explanaton of Terma

Agent ID - Esch agent has a unique user 1D per WLS and per ofice. Since it is possible for sonvwe agents to hold mone than one agent ID, ™e 1D s ingluded for he purpose of distnction

Publisher labeled "Organic” - an nstance when the consumer was. 1aken 10 e propery page hosied by ListHub by & Mmeans other Tan one of the publishers, such as when Me consumer searches 1 3 speciic
property address i 8 saafch engine and ik laken directly o the Sroperty page.

Clek-Theoughs (VISItE) « GECinm when & CoNSUMEr I8 redeectsd from o pLISher webats 10 0 PRODEMy page chosen by the COMpany

Indpairies - an everd whore ihe consumer slarls on emad interacion with the broker or agend using o link on fe website. This would resul in ihe brokeragent recenang an emall wih a return emai address for e
consumer. inchudes the number of Brmes a consumer chched on “Click 10 view phane numiber” of called the lsting broker of agents wa a mobile app.

Listing Count - the number of acthve lisSings thall each agent has on te date of the report of the number of actve istings in 8 property cateQory on the date of the repor. The Listing Count may include properses hat
are no longer ackve but were ot some poerd active duning B trme period of the report

Listing Inventory - e olal pctive Ssings that are being pulied from the MLS each month.

Hol Applcable - thes indicabes Bhat the wobsils G008 ol mchude the loalune that would generale Moetics in es category, For guample, some weliites do not hawe & proparty detad page for each lnting, and Shereions
e reports woulkd ROt display “views™ for that sile

Not Provided - this indicates that fe websie doss not provide Sis categony of dats for nclusion in the reports.

Performance Rank - unique algorfims deferming the performance of listings within certan property cabegones as well a3 the performance of ksbngs for 2ach agent This algonthm facions in the number of sSngs
e number of views. visita/cich-Bwoughs. and the number of nguines

Property Views - ocours when a clicks on e view of & 0 view more details, while sbll on the publisher webale
E-muu|m:wwmmmmmm mobse oppCabons

-ﬁ-mmwwmmmmmﬂm“mmm publishers, if we receinws Metrics data that & ncomect or requines valdason, the Matrics Alsrt icon will daplay besde that
publisher on your repod, along with detals about the issue.
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ListHub is much more than a data feed! ListHub gives you a platform to manage the complexities of online marketing

across a wide variety of reputable real estate marketing websites.

ListHub meets the needs of brokerages of all sizes, brands, and

business models with minimal effort and expense. MLS LISTHUB DASHBOARDS
- BROKER DASHBOARD )
How Does It Work? _ PSR

+B= P FILTER & RATE PUBLISHERS

* MLS Connection: ListHub connects to the MLS |

& LEAD MaNaGEMENT g
il vewreports 4"

* Broker Registration: The head broker in charge can
register online at no cost to use the service

* Broker Choice: The broker chooses sites, lead
management settings, and where to drive consumer
traffic according to the company's business rules

¢ Accuracy: ListHub pulls the most up-to-date listing
information and distributes according to the registered
broker's settings

* Automation: As new listings are added to the MLS, or as
existing listings are updated, ListHub distributes the new

AGENT DASHBOARD

o REVIEW PUBLISHERS

il view reporTs 4--.-"

and updated information automatically, ensuring that the
broker's online marketing is MLS-ACCURATE!

+ Reporting: ListHub collects the traffic metrics from all of
the publisher websites and compiles them into reports
that provide brokers with critical marketing intelligence
to guide their marketing

How ListHub Works for Agents

]
B SETUP SELLER EMAIL UPDATES L'
P

ListHub gives you a platform to gain exposure for your listings to the widest possible audience of

consumers, along with the tools to use your online marketing program to your advantage.

How Does It Work? MLS  LISTHUB DASHBOARDS
¢ MLS Connection: ListHub connects to the MLS BROKER DASHBOARD
* Broker or MLS Choice: Broker in charge or MLS sets up the ¢ croose rsumrens -7
- . . ). THPT) o P FILTER & RATE PUBLISHERS

distribution of your company's listings & womvcnmnr T

e Accuracy: ListHub pulls the most up-to-date listing information and # vewsseoms 4=
synchronizes to each website

¢ Automation: As new listings are added to the MLS, or as existing AGENT DASHBOARD
listings are updated, ListHub distributes the new and updated v Review pusLsHERs

information automatically, ensuring that your online marketing is MLS-
ACCURATE!

* Reporting: ListHub collects the traffic metrics from all of the publisher
websites and compiles them into reports that provide you with critical
marketing intelligence and a competitive advantage

#l viewrerorTs

B SETUPSELLER EMAIL UPDATES  *
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PUBLISHERS

e e UNDER LISTHUB AGREEMENT

.

Real Estate Book

2 Homes com

realtoreom’ .

[ RealtyTrac'
LandWatch
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PUBLISHERS
- o UNDER LISTHUS AGREEMENT

Real Estate Bock
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