BROKER Vol - DMAM
MANAGER Reportsy

What were the TOP LOCATIONS of YOUR ONLINE CONSUMERS?

What Were the Top Property Categories in 2022 - Based on Number of Property Views, Click-Throughs and Inquiries?
For Information on How ListHub Works for BROKERS and How ListHub Works for AGENTS

Look below this four-page report of YOUR MIAMI Listings

SOURCE REPORT for MIAMI Association of REALTORS?

Your Listing Asset Management Company

You currently have 39,934 fistings. and you are subscribed fo 105 publishers Top Publishers by Number of Views Top Locations of Your Onfine Consumers.
Publisher Property Views | % of Views City Property Views. % of Views
Aparimentquide com 1,672,581 | 3 WMiami, FL 1,299173 | 28%
Terms are defined on the last page of this report Point2 Homes 70078 15% Fort Lauderdala, FL 423,369 %
Rent.com 600,189 | 1% [Hollywood. FL 239.126 ‘ 5%

[ Listing Inventory #Number of Views - Last 12 Months Number of Inquiries - Last 12 Manths
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Property Views

Click-Throughs (Visits) Performance Rank

566,467 512 13t
393044 216 2na
414798 576 3m
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Listing Count - the number of active listings that each agent has on the date of the report or the number of active listings in a property category on
the date of the report. The Listing Count may include properties that are no longer active but were at some point active during the time period of the
report.

Property Views - occurs when a consumer clicks on the thumbnail view of a property to view more details, while still on the publisher website.

Inquiries - an event where the consumer starts an email interaction with the broker or agent using a link on the website. This would result in the
broker/agent receiving an email with a return address for the consumer. Includes the number of times a consumer clicked on “Click to view phone
number” or called the listing broker or agents via a mobile app.

SOURCE REPORT for MIAMI Association of REALTORS? w

YEAR REPORT FOR YOUR LISTINGS

Your Listing Asser Management Company
C___"- DETAILED ANALYSIS: PROPERTY CATEGORIES

This rapart shows iha categories of your top Estings ranked based on the numbar of visita/click-

¥ Listing Aciivity by Ivvantory Categos
throughs, inquiries and listings. ,.u._L_

Lisking Coun Prapurty Views Click-Throughs (Visits) Inquiries | Performance Rarik
Terms are defined on the last page of this report o 5313 566,467 512 84251 | "
2,347 03,044 216 43257 200
8045 14758 576 31549 | 30
1861 209,098 14 7201 am
TOP TEN Propeiy Categories = 1167 187,275 I3 60,062 | n
ALL TEN are Henlals 4326 267917 285 19.868 | &
1183 125518 72 15,800 | ™
5525 129,855 pral 5738 o
o 4818 145,579 382 4396 | ot
o — 1405 100,917 a2 1063 10m
There are an sddibonel 1,617 mvenlory calegones thaf are not shown

2023 LisiHub




SOURCE REPORT for MIAMI ation of REALTORS? 1203122

1-YEAR REPORT FOR YOUR LISTINGS Your Listing Asset Management Company
w—e3pe— DETAILED ANALYSIS: LOCATION OF YOUR ONLINE CONSUMERS

The shading on the map shows the relative number of consumers in each state that
[visited your properties onling based on GIS coding,

GIS coding is used 1o ically bocate onling
Termg are dofired on e st poge of s report

Do YOU know the Location of YOUR _
Online Consumers? ﬁ\

DEMSITY
W

State Property Views 5 of Views m&w"" % of Visits Inquiries. % of Inquiries (= Propary Views % of Views Cuw?‘,d’:"'g'“ % of Visits Inquiries % of Inquiries
Florida 3¥zM 6% 2444 % ErE-TE] B0% [Miami, FL 1.299.173 28% 64 ;] 13868 %
Califorria 198,288 Iy 15,765 50% 2941 1% Fort Lauderdale, FL 423,369 9% 335 1% 51326 12%
Mew York 181,584 9% 326 1% 8924 % Hollywood, FL 239126 5% 02 1% 26,148 %
MNew Jersey 81,158 2% &1 0% 1844 1% [Pempans Beach, FL 169,403 A% 138 % 22.0% 5%
Quebec Canada 00549 2% % e B854 % Orlanda, FL 132,860 £ 56 % 11,587 %
Ontario, Canada 75172 % 6 0% 1934 0% Hisleah, FL 121874 % 65 0% 10,520 %
Goargia 70,865 % 47 % 5651 1% L FL 85,533 P 57 % 6.169 %
Texss 70.166 1% £3 0% 4775 1% San Jose, CA 82,599 2% 4 0% 126 0%
Virginia 59,587 1% nrr % 2269 1% Los Angeles, CA T9.412 % B 0% 403 0%
North Carcling 44049 1% 59 % 2,885 1% Miami Baath, FL 73,976 2% 5B e 8790 2%
linvois. 42954 1% 44 % 3192 1% Tampa, FL 65,128 1% 45 % 5119 1%
Penrsyhvania 39,360 1% 3 0% 3138 1% [Mew York. NY 3302 1% 172 1% 2560 1%
Highlightied: Outside the United States * Highlighted: Cuside of South Florida Market Area T2023 ListHub
J

SOURCE REPORT for MIAMI Association of REALTORS? 12131722

1-YEAR REFORT FOR YOUR LISTINGS
—p- EXPLANATION OF TERMS

Your Listing Asset Management Company

Agent ID - Each agent has a uniqua user ID per MLS and per office. Sinca it is possible far same agents 12 hold more than ane agent ID, the ID is included for the pupate of distinction

Publisher labeled "Organic™ - an instance when the comsumer was taken 1o the property page hosted by ListHub by & means other than one of the publishers, such s when the consumer searches for a speciic property address in 8 search engine and is laken directly Lo the property page.
Click-Throughs (Visits) - occurs when a consumer is redirected from a publisher website 10 a proparty page chosen by the company.

Inquiries - an event where the consumer starts an emad interaction with the broker or agent using a link on the website. This would resull in the broker/agent receiving an email with a retum emad address for the consumer. Includes the number of Bmes a consumer clicked on "Click to view phone
numbes™ or called the listing brokes o agents via a mobile app

Listing Count - the number of active kstings that each agent has on the date of the repart or the number of active listings in a propesty category on the data of the repart. The Listing Count may include properties that are no longer active but were at some point active during the tima perlod of the
repen

Listing Inventory - the total active Estings that are baing pulled fram the MLS each month.

Hot Applicable - this indicates that the website does not include the fealure thal would generale metrics in this category. For example, some websites do not have & property detal page for sach Esting, and therelare the reparts would not display “views” for thal site

Not Provided - this indicates that the wabsite d this category of data for inclusion in the repons.

Rank - uniqué algorith af listings within certain propery categories as well as the performance of listings for each agent. This algorithm Factors in the rumber of listings. the number of views, visitsclick-throughs, and the rumber of inquiries.

Property Views - accurs when a consumer clicks on the thumbnail view of a property 1o viw more detalls, while stil on the publisher website.

i - Inicates that the wrafic rapenad by the sta Includas wraffic from mebils applications

22023 LiatHub
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ListHub is much more than a data feed! ListHub gives you a platform to manage the complexities of online marketing
across a wide variety of reputable real estate marketing websites.

ListHub meets the needs of brokerages of all sizes, brands, and
MLS LISTHUB DASHBOARDS PUBLISHERS

business models with minimal effort and expense.
».’ 0 UNDER LISTHUB AGREEMENT

BROKER DASHBOARD w S
How Does It Work? . o/ croosepusLisHERS << LT - . )
. w . Réil Estare Book!
+ MLS Connection: ListHub connects to the MLS FITERARMTEPIRLIERS  IL-- - .
. . ) € LEAD MANAGEMENT Ly ) Homes com
* Broker Registration: The head broker in charge can dl vewreporTs o ! )
register online at no cost to use the service f reallorcom
+ Broker Choice: The broker chooses sites, lead
. . AGENT DASHBOARD A mﬁ‘d“g-
management settings, and where to drive consumer - _
traffic according to the company's business rules v Review pugLHERS o [ RealtyTrac

B SETUP SELLER EMAILUPDATES  ,©

s Accuracy: ListHub pulls the most up-to-date listing LandWatch

information and distributes according to the registered

il vEwrReroRTS PR

broker's settings rmalcr com ganerniy oase e tings v L

* Automation: As new listings are added to the MLS, or as e s e e

existing listings are updated, ListHub distributes the new
and updated information automatically, ensuring that the
broker's enline marketing is MLS-ACCURATE!

* Reporting: ListHub collects the traffic metrics from all of
the publisher websites and compiles them into reports
that provide brokers with critical marketing intelligence
to guide their marketing



How ListHub Works for Agents:

ListHub gives you a platform to gain exposure for your listings to the widest possible audience of

consumers, along with the tools to use your online marketing program to your advantage.

How Does It Work?

MLS Connection: ListHub connects to the MLS

Broker or MLS Choice: Broker in charge or MLS sets up the
distribution of your company's listings

Accuracy: ListHub pulls the most up-to-date listing information and
synchronizes to each website

Automation: As new listings are added to the MLS, or as existing
listings are updated, ListHub distributes the new and updated
information automatically, ensuring that your online marketing is MLS-
ACCURATE!

Reporting: ListHub collects the traffic metrics from all of the publisher
websites and compiles them into reports that provide you with critical
marketing intelligence and a competitive advantage

MLS
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LISTHUB DASHBOARDS

BROKER DASHBOARD

¢ CHOOBE PUBLISHERS ==~

FILTER & RATE PUBLISHERS

€ LEAD MANAGEMENT

il viewreporTs 4"

AGENT DASHBOARD

' REVIEW PUBLISHERS

@ SETUP SELLER EMAIL UPDATES A

il viEw REFORTE

P

PUBLISHERS

R @ UMDER LISTHUB AGREEMENT

Real Estate Book
£ Homes. com

realioreom

[Homefindgr

[ RealtyTrac’
LandWatch
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