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tion, especially for those
who want their collections
to be readily visible, is to
hang bottles on a wall
inside a glass enclosure.
“We’re doing a lot of glass
walls,” Wilke said.

GOING FURTHER

While it is possible to
simply install bottle racks
into a closet or extra room
as it is, transforming the
space for temperature and
humidity control is more
involved. “You want a

temperature of about 55
degrees, and humidity of
60 to 70 percent, and
that’s not found anywhere
in the home,” Wilke said.

The transformation is a
major renovation. Ripping
out existing drywall down
to the studs is the first
step, Duquette said.

A vapor barrier and
insulation are installed.
Drain lines are necessary
to handle condensation.
Then refrigeration ele-
ments are added. The

least expensive cooling
system is probably a self-
contained unit designed to
simply run at the proper
temperature. “The down-
side is that the noise level
is the same decibel level as
a bathroom fan, and it
runs 75 percent of the
time,” Wilke said. A sec-
ond option is a ductless
split: a two-part refriger-
ation system with the
evaporator inside the
space and the condenser
in a remote space. “Most
people put the condenser
outdoors,” Wilke said. At
the upper end is a ducted
system — an evaporator
with ducting attached so
only the supply and return
are visible inside the
space.

The door to environ-
mentally controlled wine
storage should be exterior
grade with insulation
around it, Wilkes said. Like
things to match? “We can
manufacture a door in the
same wood as the racks,”
he added.

A glass door makes the
wine visible. For a reach-in
space: “Adding something
reflective at the back, like
glass or glass tile, will
make it more interesting
and look bigger,” Duquette
said.

Glassed-in wine storage
on the wall is usually very
noticeable and can be a
visual focal point. Some
homeowners prefer to
store bottles with the corks
facing out; others want the
labels to face forward.
Moisture-resistant green
board drywall needs to be
installed at the back of the
wall unit, and the glass
needs to be sealed, Wilke
said.

Some collectors buy
wine in cases. While
some wines now come in
cardboard, others are in
traditional wood cases. If
the bottles will be left in
the cases, shelving will
be necessary to store
them. “The cases take a
lot of space, but they do
look cool,” Duquette
said.

LIGHTING

Whichever type of wine
storage a homeowner
chooses, lighting can make
it both more attractive and
functional. “LEDs add
drama,” Duquette said.

An alternative to LEDs,
which are cool, are IC
(insulation contact) can
lights with insulation
around them, Wilke said.
“Otherwise the lights will
be hot and humidity can
condense, and black mold
can start to form. You want
a very tight seal,” he said.

AN INVESTMENT

Installing wine storage
can be an improvement
that’s both eye-catching
and functional, Duquette
said. “It’s an investment in
your home.”
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Wood provides a traditional look for wine storage. Curves add drama. 
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f you ever find yourself
in the position of inher-
iting a house full of
furniture, art, antiques,

jewelry and linens, don’t
be surprised if you are left
with very few satisfying
options. One option often
considered for unwanted
items is to just “put it in
storage,” though it’s usu-
ally a poor option. How
many people have stored
things for years, paid stor-
age fees totaling three
times the value of the con-
tents and then donated the
items to Goodwill? Why
did they not do that in the
first place? The answer to
that is quite simple.

1. They really did not
think it through carefully in
the beginning.

2. They anticipated
keeping the items in stor-
age for only a short period
of time.

3. The idea of parting
with personal treasures of
theirs and treasures of

their deceased loved ones
was not a comfortable
consideration at the time. 

Of course, there is the
option of an estate sale or
selling items on Craigslist.
The Craigslist idea can
lose appeal because it
involves meeting people
for the sale and possibly
putting yourself at risk.
Also, treasure seekers
responding to Craigslist
ads are usually not big
spenders. The estate sale is
often the biggest of dis-
appointments because of
the 30% to 35% commis-
sion taken, and because
the estate sale company
usually cherry-picks for
only the most significant
and saleable items. In
most instances, the compa-
ny will charge a substantial
fee to remove unsold con-
tents and to do a final
cleaning, which could cost
as much as the revenue
generated by the sold
items. This makes it a
losing proposition that in
retrospect proves donating
for a tax write-off could
still be the best option.

At some point, most
homeowners come to grips
with how little value their
contents and furnishings
really have. But even with
that understanding, it’s
really hard to walk away
and turn the keys over to
1-800-GOT-JUNK. And
what about Dad’s tennis
trophies, the 27 family
photo albums, the DVD
collection, the VCR collec-
tion, Mom’s spoon collec-
tion, Dad’s beer can collec-
tion, the Architectural
Digest collection, and
Dad’s Mad magazine and
comic book collection? And
don’t forget Dad’s model
trains. These all can be
sold, but the money you
take in won’t buy you more
than a three-day vacation
at a resort. 

I hope you find it satis-
fying to know that you are
not alone. To discuss these
and other options, call or
email me.

For more information,
please call Ron Wynn at
310-963-9944 or email him
at Ron@RonWynn.com.
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