




















July 2019 Sales Prices / Julio Precios de Ventas

Single Family / Casas
Median /Medio $372,000
+0.7%

Condos/ Departamentos
S249,500
+2.7%

% Increase over 1 year ago
Aumento Sobre Valor en Julio 2018

Single-Family Sale Prices /
Casas - Precios de Ventas

92 Months of increases - Over 7 years
92 Meses de Aumentos — Mas de 7 Anos

Condo Sale Prices / Precios de Venta

95 of last 98 I\/Ionths,of increases /
Aumentos en 95 de los Ultimos 98 Meses

Prices still equal to
13 years ago — 2006
Precios Iguales a Hace 13 Afos






Miami-Dade 2008-2018 - Single-Family Sales / Ventas de Casas
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Miami-Dade 2008-2018 - Condo Sales / Ventas de Departamentos
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Miami Real Estate Market is Strong . . .
Mercado Inmobiliario Solido . . .

% of List Price Days on Market
(LP) / Precio Venta Listing to Contract /
Dias a la Venta

Single Family / Casas 95.5% LP 52 DOM
Condos 94.0% LP 72 DOM



Cash Sales / Ventas en Efectivo
1-1/2 Times More than the National / Mas que a Nivel Nacional

International Buyers/Investors / Compradores/Inversores Extranjeros
Lack of Condo Financing / Falta de Hipotecas para Condos

National Miami

19% Cash Sales / En Efectivo 30.2% Cash Sales / En Efectivo

18.3% Single Family / Casas
42.7% Condos

New Construction / Obra Nueva
70 - 90% Cash / En Efectivo



Traditional Sales Increasing / Aumentan las Ventas Tradicionales

Distressed Sales Continue to Drop
Ventas Dificultadas Continuan Disminuyendo

Miami-Dade U.S
July/Julio 2019 Ju|y/Jl.,I|i.O 19
o 95% Tradicional
5% Distressed / Dificultadas 98% Traditional / Tradicional
1.0% Short Sales / 2% Distressed / Dificultadas

4.0% Foreclosures / Ejecuciones
Hipotecaria



SFMarketintel.com

for all data on the Miami/South Florida
Real Estate Market

Toda Informacion & Estadisticas Sobre el
Mercado Inmobiliario del Sur de |la Florida






Miami & Mexico

Similarities Similitudes
e Tech Hubs * Centro Tecnolodgico para Latinoamérica

+ Business Centers for Latin American ~ ° Centro de Negocios para Latinoamerica

 Top Global Tourist Destinations * Destino Global Turistico

e Cultura Latina

* Multicultural/Diverse

* Latin Culture & Lifestyle * Interes Inmobiliario Global

» Global Real Estate Demand * Clima Moderado

* Moderate Weather






Top Countries of Origin of International Commercial Buyers

Mexico #3 in U.S. for Foreign
Commercial Buyers

Meéexico #3 en EE.UU.
para Compradores
Extranjeros
Comerciales




Top Destination of International Commercial Buyers

Florida #1 for
U.S. Commercial Buyers

Florida #1 para
Compradores
Extranjeros
Comerciales




Countries with 100+ Companies Represented in Florida




2018 Outbound Referral Business of Latin America & Caribbean
International REALTOR Members

IRM® respondents came from 18 countries

Mexico #1 - Outbound
Referrals in Latin America

Pais Latinoamericano que
Hace mas Referidos al
Extranjero



2018 Outbound Referral Business of Latin America & Caribbean
International REALTOR Members

56 percent of outbound referrals went to U.S. business contacts

Most (56%) of Outbound Referrals in
Latin American are with U.S.

La Mavyoria (56%) de los Referidos en
Latinoameérica son con Agentes en EE.UU.



2018 Outbound Referral Business of Latin America & Caribbean
International REALTOR Members

56 percent of clients seeking residential properties abroad were
referred to U.S. business contact




2018 Outbound Referral Business of Latin America & Caribbean
International REALTOR Members

Among clients seeking to lease residential properties abroad,
22 percent were referred to a U.S. business contact




2018 Outbound Referral Business of Latin America & Caribbean
International REALTOR Members

25 percent of clients seeking to purchase commercial property
abroad were referred to U.S. business contact




Major Countries Searched by U.S. Clients* Who want to Purchase Property Abroad

México #1 para
Compradores en EE.UU.
que buscan Viviendas en

el Extranjero



Why U.S. Clients* Searched for Residential Property Aboard

Clientes en U.S. principalmente
buscan Viviendas en el
Extranjero para Vacaciones y
como Residencia Principal



Share of Non-Resident (Type A) Foreign Buyers Among Major Foreign Buyers

Mexico #3 in U.S.
Meéxico #3 en EE.UU.



Top Destinations of Mexican Buyers in the U.S.

Destinos Principales para Compradores Mexicanos






















Limited-time Incentives

10% Rebate

3

Two years of condo fees paid

Incentivo por tiempo limitado

Reembolso de 10%

3

Dos anos pagos de la cuota de condominio

Reach & Rise, Residences at Brickell City Centre 305371 2888 | www.residencesbrickellcitycentre.com
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Downtown Doral

Live, Work, Play, Learn

Starting at $250,000
Desde $250,000 US

Luxury Condos, single-family,
townhomes

Departamentos de lujo, casas,
townhomes

Pedestrian and bicycle friendly, lush
green spaces

Zonas peatonales, para bicicletas,
espacios verdes

Shops, restaurant, top schools
Centros comerciales, restaurants, y
colegios de alta calidad



Doral

Precio: de S343.990 a S606.990




Doral

Precio: de $286.990 a $351.990




Doral

Precio:
de

$301.990

d
$491.990

LANDWIMARK

D ORAL



Miam|

Precio: De $294.990 a S497.990




Parkland (Broward)

Precio: de $554.990 a $799.990

—CASEGAA

AAAAAAAAAAAAAAAAAA




Miami World Center

2"d Largest Urban Project in U.S. (30 acres)
Proyecto Urbano 22 mas Grande de EE.UU.

$2 billion master-planned developmentin
Miami’s Central Business District
Urbanizacion Planificada de 52 mil millones en
la zona central financiera de Miami

Flying car port, 60-story Paramount Miami
Worldcenter (513 units)

Cochera volante, Paramount Miami, 60 plantas
y 513 viviendas

Expected Completion 2022

Terminacion en 2022



One Thousand
Museum

Unprecedented fusion of art,
architecture, design, location
and luxury in Downtown Miami

Minutes from South Beach &
Brickell

High Rise Luxury Condos



Virgin Trains USA

e Connects Miami, Fort Lauderdale and
Palm Beach
Conecta a Miami, Fort Lauderdale y Palm
Beach

* Reaches speeds of 201 km per hour
Hasta 201 km por hora

* Expected to begin between South Florida
& Orlandoin 2022
Ruta entre Miami y Orlando en 2022

* Plansto connect with Tampa in the future
Llegara hasta Tampa en un futuro



American Dream Miami

* Largest Mall in America /
Centro Comercial Mas Grande de
EE.UU.

 Amusement Park / Parque de
Atracciones

* Water Park w/Indoor Pool / Parque
Acuatico

* |ce Rink & Ski Slope / Pistas de Hieloy
Esqui

* Legoland Discovery Centre

* Sea Lion Park & Submarine Rides
Parque de leones marinos y Paseos
submarinos

Source: Triple Five Group
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Miami Association of REALTORS"

Teresa King Kinney | Chief Executive Officer

Lynda Fernandez | Chief of Communications and International

National Association of REALTORS®

Lawrence Yun, Ph.D. | Senior Vice President and Chief Economist
George Ratiu | Director, Housing and Commercial Research

Gay Cororaton | Research Economist

©2018 Miami Association of REALTORS® and the
National Association of REALTORS®- This Report may be cited with the proper attribution.

Released April 2, 2019




Top US Markets for International Traffic

Miami Mercado Principal — Compradores Buscando en Realtor.com

1. Miami-Fort Lauderdale-W. Palm Bch

2. Los Angeles-Long Beach-Anaheim

3. Bellingham, WA

4. New York-Newark-Jersey City, NY- NJ-PA
5. Orlando-Kissimmee-Sanford, FL

6. Kahului-Waliluku-Lahaina, HI

/. Tampa-St. Petersburg, Clearwater

8. Houston-The Woodlands-Sugar Land, TX
9. El Centro, CA

10. Urban Honolulu, HI



Top 10 Countries Driving International Demand

10 Paises Generando Mayor Demanda en Miami

1. Canada

2. Brazil

3. Argentina

4. Colombia

5. United Kingdom

6. Dominican Republic

/. Mexico

8. Germany
9. France
10. Spain



Major U.S. Destinations of Foreign Buyers: Florida has been #1 for 10+ Years

Florida #1 para Compradores Extranjeros desde hace mas de 10 Anos

35%

Destinos para Compradores
Internacionales en EE.UU

30%
25%
20%
15%
10%

5%

0% =

Florida California Texas Arizona New Jersey North Carolina llinois New York Georgia

23% 13% 11% 7% 1% 3% 4% 2% 1%
2010 | 22% | 12% | 8% | 11% | 2% 2% 1% 4% | 5%
2011 | 31% | 12% | 9% | 6% | 3% 2% 3% 3% | 2%
(2012 26% | 11% | 7% | 7% | 1% 2% 3% 4% | 4%

| 23% | 17% | 9% | 9% | 2% 1% 2% 3% | 2%
2014 | 23% | 14% | 12% | 6% | 3% 2% 3% 3% | 2%
20156 | 21% | 16% | 8% | 5% | 3% 2% 3% 3% | 2%
2016 | 22% | 15% | 10% | 4% | 4% 3% 4% 4% | 2%
22% | 12% | 12% | 4% | 4% 3% 3% 3% | 3%
2018 | 19% | 14% | 9% | 5% | 4% 3% 3% 5% | 4%
2019 | 20% 12% 10% 5% 4% 3% 3% 3% 3%



Foreign Buyers Purchased $22.9 B of Florida Residential Property During August 2017—-July 2018

$23.7 $24.2
$22.9
$19.4
$17.1 §17.3 $17.4
§15.7
$14.5 I
2010 2011 2012 2013 2014 2015 2016 2017 2018

Source: 2018 Profile of International Residential Real Estate Activity in Florida



Destination of Florida’s Foreign Buyers: 54 Percent are in MIAMI Region

Destinos Principales en la Florida para Extranjeros: 54% en Miami

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

- S
., — — [

Orlando-Kissimmee-Sanford I 0 .4%
Tampa-St.Petersburg-Clearwater = 9.0%
North Port-Sarasota-Bradenton = 4.9%
Cape Coral-Fort Myers =.7%
Naples-Immokalee-Marco Island = 3.49%
Jacksonville = 2 59
Port St. Lucie = 2.0%
Palm Bay-Melbourne-Titusville F
M 1.7%
Lakeland-Winter Haven =1.6%
Deltona-Daytona Beach-Ormond Beach o 13%

m 2017 W 2018

Other metro areas each account for one percent or less of the destination of foreign buyers.



Florida’s Major Foreign Buyers: Fewer from Latin America / Europe, More from Asia

45%
40%
35%

22%

%

30%

25%

20%

10% - o\o © °

U el i ”’ ”’ :

o i HAUTERRTTTT Ul _allnnnl Inllain TR
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o

|

Canada Brazil Venezuela United Kingdom Colombia China Germany Argentina

2009 26% 2% 5% 15% 2% 1% 7% 5%
2010 35% 3% 4% 15% 2% 2% 5% 2%
m 2011 39% 8% 7% 7% 3% 1% 5% 3%
w2012 31% 9% 7% 5% 4% 2% 4% 5%
m 2013 30% 6% 8% 6% 3% 4% 5% 6%
m 2014 32% 6% 3% 7% 4% 6% 5% 3%
W 2015 11% 9% 18% 5% 7% 4% 2% 7%
W 2016 19% 9% 8% 6% 5% 3% 3% 6%
W 2017 22% 7% 6% 6% 5% 3% 4% 5%

W 2018 22% 9% 5% 5% 5% 5% 3% 3%



Florida Destinations of Brazilian Buyers: MIAMI Region is #1

Miami #1 para Brasil

Miami-Fort Lauderdale-W Palm Beach | 5%
Orlando-Kissimmee-Sanford || NG 20%
Cape Coral-Fort Myers [l 3%
Palm Bay-Melbourne-Titusville [l 2%
North Port-Sarasota-Bradenton [l 2%
Lakeland-Winter Haven [l 1%
Tampa-St.Petersburg-Clearwater W 1%
Crestview-Fort Walton Beach-Destin [ 1%
Naples-Immokalee-Marco Island | 1%
Jacksonville || 1%
Port St. Lucie || 1%
Deltona-Daytona Beach-Ormond Beach | 1%
Sebastian-Vero Beach | 1%

Other FL County [ 1%



Florida Destinations of Canadian Buyers: MIAMI Region is #1

Miami #1 para Canada

Miami-Fort Lauderdale-W Palm Beach || INEGEGENNNNENGGGEEE 3%
Cape Coral-Fort Myers | 10%
Tampa-St.Petersburg-Clearwater | N 10%
North Port-Sarasota-Bradenton | 9%
Naples-Immokalee-Marco Island | 7%
Orlando-Kissimmee-Sanford [l 4%
Port St. Lucie [l 3%
Deltona-Daytona Beach-Ormond Beach [} 2%
Punta Gorda W 1%
Sebastian-Vero Beach W 1%
Lakeland-Winter Haven N 1%
Jacksonville 1 1%
Palm Bay-Melbourne-Titusville [ 1%

Other FL County | 1%



Florida Destinations of Chinese Buyers: MIAMI Region is #1

Miami #1 para China

I, 50%

Miami-Fort Lauderdale-W Palm Beach
Orlando-Kissimmee-Sanford || G 12%
Tampa-St.Petersburg-Clearwater [N 8%
North Port-Sarasota-Bradenton [l 4%
Jacksonville M 4%
Gainesville [l 4%
Naples-Immokalee-Marco Island |l 3%
Cape Coral-Fort Myers [l 3%
Port St. Lucie [l 3%
Deltona-Daytona Beach-Ormond Beach |l 3%
Palm Bay-Melbourne-Titusville || 3%
Homosassa Springs | 1%

Punta Gorda || 1%



Florida Destinations of Colombian Buyers: MIAMI Region is #1
Miami #1 para Colombia

Naples-Immokalee-Marco Island - 4%
Jacksonville - 4%
Tampa-St.Petersburg-Clearwater I 1%
Deltona-Daytona Beach-Ormond Beach I 1%
Palm Bay-Melbourne-Titusville I 1%
Lakeland-Winter Haven I 1%
Ocala I 1%

Other FL County - 4%



Florida Destinations of United Kingdom Buyers: MIAMI Region is #1

Miami #1 para el Reino Unido

Miami-Fort Lauderdale-W Palm Beach | IINNENEGEGEGEEEEEEEEEE 0%
Tampa-St.Petersburg-Clearwater |G © 1%
Orlando-Kissimmee-Sanford | RN 12%
North Port-Sarasota-Bradenton | 10%
Lakeland-Winter Haven [ 9%
Deltona-Daytona Beach-Ormond Beach | 5%
Naples-Immokalee-Marco Island [l 3%
Cape Coral-Fort Myers 1 3%
Palm Bay-Melbourne-Titusville 1l 2%
Punta Gorda M 2%
Port St. Lucie N 1%
Ocala 0 1%
Tallahassee 0 1%

Homosassa Springs B 1%

The Villages 1 1%



Florida Destinations of Venezuelan Buyers: MIAMI Region is #1

Miami # 1 para Venezuela

Miarmi-Fort Lauderdale-W paim geach [ o
Orlando-Kissimmee-Sanford _15%

Tampa-St.Petersburg-Clearwater - 7%
North Port-Sarasota-Bradenton . 2%
Palm Bay-Melbourne-Titusville . 2%

Ocala . 2%
Cape Coral-Fort Myers I 1%
Port St. Lucie I 1%
Lakeland-Winter Haven I 1%

Sebring I 1%



Dollar Volume of Foreign Buyer Residential Purchases Rose to $8.7 B in Past 12 Months
En 2018 el Volume de Ventas Aumento a $8.7 Mil Millones

2015 2016 2017 2018



Number of Foreigh Buyer Residential Purchases Decreased to 14,300 Homes

Aunque el # de Ventas a Extranjeras Disminuyo a 14,300 Viviendas

15,300
14,300

10,800 10,900

2015 2016 2017 2018




Dollar Volume Increased Even as Number of Purchases Decreased

Due to Higher Purchase Price

$610,200
$574,500 $569,200

$463,900

2015 2016 2017 2018




Foreign Buyer Purchases: 33 Percent of Properties™ Sold and 50 Percent of Dollar Volume

60%
50%
50% 44%
37% 39%
40%
—
—
30% 0
0 35% 339
k
20% 299 24%
(0]
10%
0%
2015 2016 2017 2018

——Foreign Buyers as a Percent of MIAMI Realtors® Closed Sales

-8-Foreign Buyer Purchases as a Percent of MIAMI REALTORS® Sales Dollar Volume

* Single-family, townhomes, and condominiums



Foreign Buyers as a Percent of MIAMI Realtors® Sales in the County

70%
60%

0,
20% 45%

38%
40% 0
34% 31% % 33%

30% 28% 29%

20%

12%
10%
_—

0% :
All MIAMI Foreign

Miami-Dade Broward Palm Beach Martin County Other FL areas
Buyers
2015 24% 18% 31% 39% 22%
m 2016 26% 20% 41% 58% 24%
W 2017 38% 28% 45% 0% 35%
W 2018 34% 31% 29% 2% 12% 33%

* Noestimates for Other FL areas from 2015 through 2017. Estimate is for family, townhomes, and condominiums and excludes
manufactured homes.



Top Tier Countries of Origin: Changing Mix of Buyers from Latin America (slide 1 of 2)

12%
11% 11%
8% 8%
4% 4% 49,

Brazil Colombia Venezuela Argentina Canada Mexico France Italy United Kingdom China Peru Ecuador
H 2015 12% 10% 13% 10% 7% 5% 1% 4% 2% 2% 2% 3%
m 2016 10% 10% 15% 11% 6% 4% 4% 3% 3% 3% 4% 3%
m 2017 8% 9% 11% 15% 9% 4% 4% 3% 3% 3% 3% 4%

W 2018 12% 11% 11% 8% 8% 4% 4% 4% 3% 3% 3% 3%



Top Tier Countries of Origin (slide 2 of 2)

2% 2%

2% 2% 2%
ILd I 1 1
I IIII II .l.l Il == B Em N
Russia Dominican Republic Chile Germany Spain India Costa Rica Portugal Nicaragua
W 2015 3% 3% 2% 1% 3% 1% 1% 1% 1%
W 2016 2% 3% 2% 2% 2% 1% 1% 0% 1%
W 2017 2% 3% 3% 2% 1% 1% 1% 1% 0%

W 2018 2% 2% 2% 2% 2% 1% 1% 1% 1%



MIAMI’s Foreign Buyers Hail from Over 50 Countries

Australia e Albania e Angola e Antigua ¢ Austria ® Argentina
Bahamas ¢ Barbados Brazil ¢ Bolivia ® Canada e China ¢ Chile
Colombia e Costa Rica ¢ Dominican Republic Ecuador ¢ El Salvador
France ¢ Germany ® Greece ® Guatemala ¢ Haiti ® India e Italy ¢ Japan
Israel e Jamaica e Liberia ¢ Mexico ¢ Netherlands e Nicaragua e Paraguay
e Peru Philippines e Portugal ® Puerto Rico ® Russia Spain ® Surinam
Sweden ¢ Switzerland ¢ Trinidad e Turkey e Ukraine e United Kingdom
Uruguay ¢ Venezuela ¢ Middle East countries



2015
2016
2017
2018

Miami-Dade County: 65% of Foreign Buyers / De Compradores Extranjeros

64.6%

Miami-Dade County
69.1%
65.9%
63.4%
64.6%

31.2%

Broward County
24.7%
26.8%
24.8%
31.2%

3.9%
L N

Palm Beach
3.8%
3.7%
3.7%
3.9%

0.03%
Martin County
0.43%
0.51%
0.00%
0.03%

0.43%

Other counties
1.83%
3.00%
7.52%
0.43%



Miami-Dade County: Latin Americans Were Major Buyers

Compradores Principales son Latinoamericanos

Brazil

Venezuela

Argentina

Colombia

Canada

Dominican Republic

ltaly

China, People's Republic

Other*

Unknown

e 7%
N 13%
N 10%
D 5%

I %

N 2%

B 59

B 5

R, 3%

I 7%

*Other includes Chile, France, Mexico, Peru, Russia, Spain, Cuba, Ecuador, India,
Panama, United Kingdom, Egypt, Estonia, Nicaragua, Israel, Romania, Switzerland,
Trinidad & Tobago



Broward County : Latin Americans Were Major Buyers

Colombia | 1%
Venezuela | 13%
Brazil - | 1 1%
Canada | 10%
Argentina || EGEGEGEE 5%
Dominican Republic _ 5%
Ecuador |GGG 5%
Peru NN 5
ocher | 4%
Unknown _ 5%

*Other includes Barbados, Bolivia, China, Costa Rica, El Salvador, Germany, India,
Israel, Jamaica, Japan, Portugal, Russia



Canada

Brazil

Argentina

Other

Palm Beach County: Canadians Were Major Buyers

10%

5%

29%

57%

*Other includes Chile, China, France, Portugal, United Kingdom, and coutries the respondent could not
identify (Unknown).



Major Destination of Argentinian Buyers: Miami-Dade County

Palm Beach, 6%
|

Broward, 18%

Miami-Dade, 76%



Major Destination of Brazilian Buyers: Miami-Dade County

Broward, 22%

Miami-Dade, 68%




Major Destination of Canadian Buyers: Palm Beach County

Miami-Dade, 21%

Palm Beach, 51%

Broward, 26%




Destination of Colombian Buyers: Miami-Dade and Broward Counties

Dsceola, 2%

Miami-Dade, 48%

Broward, 46%




Destination of Venezuelan Buyers: Miami-Dade County

Broward, 31%

Miami-Dade, 65%




MIAMI Foreign Buyers Purchased Higher Priced Homes Compared to Florida and U.S. Foreign Buyers

$400,000

$373,000

$350,000
$300,000 $286,500 $292,400
$250,000
$200,000
$150,000
$100,000
$50,000

S0

MIAMI FLORIDA REALTORS® ALL FOREIGN BUYERS IN THE UNITED STATES

2015 m2016 m2017 m2018



Median Purchase Price Among Major Buyers

$1,172.2

>516.3 $488.2

438.4
I I s )

BRAZIL COLOMBIA ARGENTINA CANADA VENEZUELA




58 Percent of MIAMI Foreign Buyers Paid Cash, A Higher Fraction than Among U.S. Foreign Buyers

80%

70% 67%
60% 58%
>0% 47%
40%
30%
20%
10%

0%

U.S.

MIAMI FLORIDA

X

X

X

X

2015 m 2016 m2017 m 2018



95 Percent of Foreign Buyers Visited Florida At Least Once Before Purchasing a Property

35%

30%

27%
25%
22%
20% 19%
15%
12%
10%
8%
5% 5%
5%
O
0 1 2 3 4

5TO 7 8 TO 10 MORE THAN 10

X

2016 m2017 ®m2018



82 Percent of Foreign Buyer Leads/Referrals

Were Personal and Business Contacts, and Previous Clients

Referred by personal contact 36%

Referred by previous client 26%

Was a former client 14%

Website/Internet organic search 8%

I
X

Website/Internet (paid ad)

Walked into the Office/Open House/Phone call 3%

From a business contact in the U.S. - 3%

From a business contact outside the U.S. - 2%






* New Condo Supply Shortage east of I-95 from
Coconut Grove to Fort Lauderdale

e Sold - 89% of 19,868 condo units built since
2012

* Miami back in Knight Frank Report

* 12 months absorption rate for Delivered Units

e 24 months for Under Construction & Pre-
Construction

* Low future supply of condos concerning

* Highest earners in U.S. leaving New York ,
Chicago, Silicon Valley for Miami






#1 Fastest Growing Luxury Market in the U.S.
#5 Fastest Growing Luxury Market IN THE WORLD
London and New York are NOT in the top 10!!!

Miami #29 on PIRI 100 Luxury residential market performance
by global rank and geography

Home to around 33,300 millionaires

Expected to record prime price growth of 5% in 2019,
outperforming other key US cities

Miami Private Jet Industry soaring — up 35%

New investment in the form of the US Virgin Train boosting the
local economy

Low tax status to spur some US residents to move to the

sunshine state in the wake of the new State and Local Tax (SALT)
deductions



MIAMI
















Miami #1 America’s
Cleanest City

As Ranked by Forbes for its

yvear-round good air quality,
green spaces, and clean
drinking water.

Also, Miami is the only major “subtropical” city in
continental U.S.; average temperature 75 F/ 23 C



Miami
#1 Happiest Place to Work in U.S.

Miami’s growing startup/technology scene
and all-year sunny weather were key factors in the high rating.

(Sources: Career Bliss 2016)



#1 Healthiest City in U. S.

Miami’s clean air, access to quality
health care, rate of smokers,
walkability and amenities were

key factors in the ranking.

(Source: TravelSupermarket.com 2019)



#1 Least Uptight City
in U. S.

Miami’s clean air, access to quality
health care, rate of smokers,
walkability and amenities were

key factors in the ranking.

(Source: RentCafe.com 2018)



Miami with the most

eco-friendly apartment
units in Florida

In a study done by RentCafe,

Miami was found to have the
highest number of eco-friendly

apartment units in the state of
Florida, at 4,300



Miami-Dade County ranks

No. 1in the U.S. for the
largest percent gains in
employment

from Sept. 2017-2018



Miami is ranked
No. 13 in the U.S.
for the best place

to start a business



Miami has the
highest rate of
entrepreneurship
in the country —
9.8 percent)

according to
2019 Inc.com study




Miamiis #1 in U. S. for

#1 Fashion
#1 Food
#1 Lifestyle
#5 in Dating

(Source: RentCafe.com 2018)



Miamiis ... The #1 MOST Visual City in America



#4 Top City to Visit In the Entire World



Miami
#8 Most Walkable City in the U.S.

Miami has a walk score of 72.5

New York (85)
San Francisco (84.9)
Boston (79.2)
Chicago (74.3)
Philadelphia (74.1)
Washington DC (73)
Seattle (73.3)

(Source: WalkScore.com 2019)



#3 Largest County Park System
in the U. S.

Miami-Dade County Park System includes an impressive
260 parks and
12,825 acres of land



#1
Miami is the only major city in the U.S.
bordered by two national parks

Everglades National Park on the West
Biscayne National Park on the East



Miami

#3 Best Foodie
City in the U. S.

(Source: WalletHub — October 2018)



Miami

#8 Best Coffee
City in the U.S.

#1 in Florida



Miami
Most International City
in the U. S.

51% of the Miami population is
foreign born. Miami’s
concentration of foreign-born
residents is more than double the
national average of 19.4%.

(Source: U.S. Census Bureau)



Miami #1

Leads all
U.S. cities
in foreign-born
homeownership

rate 26%



Miami
is one of the
top 10 places
to drink craft beer
in the world

Scanmovers.com, 2019



Miami:
#2 Most Desired City for Millennials

Miami ranks as the second-hottest destination for millennials or
those born after 1980. An international mecca for tourism and

entrepreneurship, Miami is attracting millennials because they
want to work, live and play in hip business and fashion
communities like Wynwood and South Beach.

(Source: Realtor.com — March 2017)



#8 of America’s Best Cities

#5 Place
#1 People
#6 Promotion

(Source: Resonance Consultancy — 2019)



Top U. S. City for Foreign-Born
College Graduates and Professionals

Miami ranked No. 1 in the nation for the percentage of foreign-

born in its highly educated ranks — those with some college
through Ph.D. holders.

(Source: FIU/Creative Class Group study — March 2017)



Miami #2 Fastest Growing Economy
Among Large U.S. Cities

Miami’s growing population, startup network, tech industry and
new businesses fueled the high rankings.

(Source: Wallet Hub — September 2015)



Cities that Never Sleep:
New Paths for Economic
Development

Hugh F. Kelly, PhD, CRE
NYU/Schack Real Estate Institute



24-Hour Cities

Boston

Chicago

Las Vegas
MIAMI

New York

San Francisco
Washington D.C.



#1 Miami Metro Area

Most sales per square
foot for non-anchor
tenants than any metro
area in the U.S.

Ahead of D.C., New York & LA

(According to the International Council of Shopping Centers
(ICSC) 2014)



Banking &
International Business

Miami has the largest concentration
of domestic and international banks
south of New York City

e 87 financial institutions and 33 foreign
banks

e More than 1,000 multinational
corporations



#11 Best Public Transit
in the United States

Miami ranked 11th in the
nation in transit among cities

with a population of more than
250,000

(Source: Businessinsider.com — April 2018)



#4 Largest Public School
System in U.S.

e 460 “choice” programs - most of
any in Florida —

among top in the U.S.

e 345 000 students

e 102 magnet schools.



Downtown Miami

Highest Concentration of
Cultural Institutions
in the Southeast



The Adrienne Arsht
Center for the
Performing Arts

in Downtown Miami

One of the Greatest
Music Halls in the Country



Downtown Miami
Perez Art Museum Miami
(PAMM)

Modern and contemporary art
museum dedicated to collecting
and exhibiting international art of
the 20th and 21st centuries



Downtown Miami

* Phillip & Patricia Frost
Museum of Science

e S305 million project - 5
stories, 250,000SF and a
500,000-gallon Gulf Stream
shark tank



Downtown Miami
American Airlines
Arena

Home to the Miami Heat and
Hosts Major Concerts
& Events



Best Beaches
in the United States

84 miles of Atlantic Ocean
coastline

67 square miles of inland
waterways and

more than 15 miles of world-
famous beaches for running,
walking, and swimming



2nd largest
Health District in the U.S.

e University of Miami's Health District
has world-class research institutions
and state of the art medical
treatment and educational

resources.

* Includes the Renowned Sylvester
Comprehensive Cancer Center



No. 1 Eye Hospital
in the Nation

University of Miami Health
System’s Bascom Palmer Eye
Institute has ranked as the No. 1
eye hospital in the nation for 15

consecutive years.



#1 Top Destination for Migrating New Yorkers

Over 30,000 New Yorkers migrated to Miami MSA
between 2011 and 2015

Waiting for new numbers which will be off the
charts due to tax law changes!

(Source: U.S. Census Bureau)



H#H1
NYC to Miami

20 most popular long
distance moves of 2016

Moving.com
SpareFoot Blog



Sexiest
Neighborhood
In America

(South Beach)
(Thrillist)



Top Destination
In the U. S.

(Magellan Awards
By Travel Weekly)



H3
Most Influential

Art City
In the World

(Artsy Magazine)



#3
Most Fun City
in America

(WalletHub)



#10
Best Nightlife

Destination
In the World

(Inthemix Nightlife Index)



#8
Most
Bike Friendly
City in America

(BetterDoctor)



Miami/Miami Beach
Most-searched U.S. City for
International Buyers

Miami/Miami Beach is THE top U.S. destination
for foreign buyers and for second homes.

(Source: Realtor.com, Trulia.com 2017)
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